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ABSTRACT: Introduction: The 21st century music landscape has been significantly shaped by the integration of artificial 

intelligence (AI), revolutionizing both the creation and consumption of music. 

Objective: The primary objective of this research is to examine the multifaceted influence of AI on 21st century music, exploring 

its role in genre evolution, artist collaboration, and audience engagement. 

Methodology: Researchers and practitioners employ diverse methodologies to investigate the impact of AI on contemporary music 

trends, including data analysis of AI-generated compositions, ethnographic studies of AI-assisted music production, and surveys to 

gauge audience attitudes towards AI-generated music. These methods facilitate a comprehensive understanding of how AI is 

reshaping the musical landscape. 

Findings: Key findings indicate that AI technologies have spurred experimentation and innovation in musical composition, blurring 

the boundaries between human and machine creativity. Moreover, AI-driven recommendation systems and music composition tools 

have personalized music discovery experiences. AI-powered analysis of musical data has facilitated deeper insights into audience 

preferences and market trends, informing industry strategies and shaping the future of music distribution. This abstract provides an 

overview of contemporary trends in music, focusing specifically on the role of AI in shaping musical expression, production, and 

consumption, while highlighting its implications for artists, audiences, and the industry at large.  
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1. INTRODUCTION 

The music industry has been greatly transformed in 

the 21st century because of new technology, especially the 

use of artificial intelligence (AI). With the rise of the digital 

age, AI is now helping to change many parts of making, 

enjoying and sharing music. This combination has not only 

improved old ways but also created new chances for artists, 

producers and listeners. With AI, music professionals can 

look at a lot of data, forecast trends, suggest personalized 

music and even make new songs. In addition, the use of AI 

allows new musicians to get their hands on resources that 

only a few in the industry could use previously. This article 

considers the role AI is playing in 21st-century music trends, 

looking through the challenges and openings it brings. For the 

past decade, AI has been important in changing how music is 

created and produced. The use of AI algorithms in music is 

especially important for automatically creating compositions 

and for helping human composers. For example, projects 

such as Google's Magenta and OpenAI's MuseNet use deep 

learning techniques to analyze existing musical compositions 

and generate original works across diverse genres 

(Hawthorne et al., 2019; Payne, 2020). Because of these 

compositions, people wonder what authorship means when 

music is no longer only made by musicians. Moreover, thanks 

to software such as AIVA and Amper Music, composers can 

now quickly produce royalty-free music for commercial 

purposes which is changing the way music is made and 

licensed (AIVA, n.d.; Amper Music, n.d.). Listeners now 

have more ways than before to find and customize music, 

thanks to AI technology. Streaming platforms such as Spotify 

and Pandora use AI algorithms to create personalized 

playlists based on users' listening history, preferences, and 

contextual factors (Spotify, n.d.; Pandora, n.d.). Thanks to 

machine learning, these platforms keep improving their 

recommendations which makes users happier and more 

engaged. AI also goes beyond set genres, helping people find 

normally hidden independent musicians and join a more 

culturally diverse music world (Zhang et al., 2018). AI has 

also changed the way marketing, distribution and copyright 

management are done. Thanks to AI, social media platforms 

can help artists reach people all over the world with great 

accuracy (DeFina, 2020). Blockchain technology combined 

with AI introduces fresh ideas for handling royalty tracking, 

rights management and fair distribution of revenue in the 

music industry (Sim et al., 2020). These measures could solve 

long-lasting issues of transparency, fairness and 
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accountability in the field, giving artists and creators greater 

strength online. Even though AI is improving the music 

industry in many ways, some challenges and dentical issues 

should be handled. Many worries about copyright 

infringement, unfair bias in AI and a possible decrease in 

human creativity continue to be expressed about AI-produced 

music (De Fanti et al., 2021). In addition, doubters ask 

whether emotionally strong AI-based music can truly be 

considered true art or part of human life. We must always 

make certain AI continues to help creators, rather than 

becoming a replacement for their ideas. In the twenty-first 

century, AI is bringing a significant change to creating, 

listening to and enjoying music. From making music to 

getting it to audiences, AI technology is changing everything 

in the music industry and creating amazing new chances for 

originality. Nevertheless, as AI is used, it is necessary to 

ensure ethics, comply with laws and address society’s 

concerns, so the character of music and its following are 

protected for everyone. By teaming up experts from various 

fields and making careful rules, we ensure AI helps music 

continue to belong to us. 

 

2. REVIEW OF RELATED LITERATURE 

Interest in linking AI with 21st-century music has 

grown in academia, showing that more and more specialists 

see AI as important in both music and other fields. In 2019, 

Choi et al. carried out a study that looks at AI in music by 

studying how machine learning ideas can produce new music 

based on previously available material. According to the 

authors, AI can help composers produce different music 

styles and find new directions in music. Likewise, in their 

research Huang et al. (2020) focus on AI’s role in 

recommending music, explaining how it customizes ideas for 

listeners according to their behavioral choices. Such an 

experience is made possible with the help of machine learning 

and natural language processing, as they work to improve the 

way users access their favorite music today. Based on 

research by Ahlgrim and Snyder (2019) and Conklin et al., 

computational AI tools allow researchers to classify, divide 

and interpret different musical pieces. As a result, researchers 

gain a better grasp of changing music trends, how musical 

genres have evolved and the main characteristics of modern 

music. In short, the literature indicates that AI has the ability 

to significantly change music creation, listening and studies, 

giving rise to new creative paths in today’s digital world. 

Additional articles assist us in understanding how AI 

influences modern music. It is shown by Liang et al. (2017) 

that deep learning allows systems to pick up intricate musical 

patterns and styles, helping generate new or famous-sounding 

composition using data from many kinds of music. As a 

result, AI shows its ability to help humans create and at the 

same time to make music on its own, blurring the difference 

between us and machines in music production. In addition, 

Sturm (2019) looks into the ethics of AI-generated music, 

considering issues such as who gets credit, whether the music 

is genuine and how we keep the traditions of music cultures 

safe as music is more and more automated. These 

investigations help us see how AI affects society and the 

music industry, supports informed decisions and supports 

understanding by policymakers, practitioners and scholars 

about advancements in technology used for artistic purposes. 

In addition, recent studies by McFee et al. (2018) and Lattner 

et al. (2020) highlight that AI can accurately and efficiently 

identify details from music such as melody, harmony and 

rhythm, in audio messages. They help make music research, 

teaching and the design of innovative tools easier, pushing the 

field of computational musicology into the future. In 

summary, publications in this field detail the various effects 

of AI on making, sharing and studying music which will 

likely change how we understand, experience and learn from 

music now. 

 

3. NEED AND SIGNIFICANCE OF THE STUDY 

Because music trends in our time can rely on the 

capabilities of AI, their implications are important in many 

aspects. First of all, knowing about current music trends helps 

businesses in the entertainment, marketing and technology 

sectors adapt better to people's changing tastes (Campbell, 

2013). Also, using AI in music analysis helps uncover the 

reasons behind these changes, supplying useful findings to 

musicians, producers and experts (De Bellis et al., 2020). In 

addition, AI in music recommendation uses trend analysis to 

personalize songs for each user, showing why such research 

is important for making users happy and engaged (Ferreira et 

al., 2018). Besides, looking at how AI affects music trends 

adds to the discussions about the relationship between 

technology and culture today, revealing new insights into 

how modern methods impact the way music is experienced 

and listened to (Gifford & Boyd, 2016). This study is valuable 

because it answers practical industry demands and improves 

research on contemporary culture, showing its importance in 

today’s music world. 

 

4. STATEMENT OF THE PROBLEM OF THE 

STUDY 

Artificial Intelligence (AI) being added to music 

trends in the 21st century raises a variety of issues. Growing 

interest is developing in using artificial intelligence tools for 

music trend analysis, predictions and shaping. Even so, the 

use of AI in music creates some key problems that need 

addressing. The growth of AI in music could mean a loss of 

uniqueness in both the creation and enjoyment of music by 

people. Issues like copyright infringement and protecting 

privacy when using AI in music services are on the rise. AI is 

also changing how cultural diversity works and how widely 

music can be created and shared by many people. The ability 

and precision of AI algorithms to identify and shape current 

trends in music are not always certain, leading people to 
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wonder about their reliability and potential fairness. Solving 

these issues allows us to profit from AI while handling the 

possible risks it poses to music trends (Coelho et al., 2019; 

Collins et al., 2020; Freeman & Avgerinakis, 2021). 

 

5. OBJECTIVES OF THE STUDY 

Our study explores the links between new musical 

trends and the use of AI in recent years. We study AI 

integration carefully to learn about its impact on the progress 

of various musical genres, listening habits and methods for 

creating music. By analyzing these factors, we want to 

understand the way technology supports creativity in the 

world of modern music. This investigation highlights current 

directions in music and predicts likely paths music will take 

as AI develops further. 

1. To assess the way music trends have changed in this 

century and determine the main forces behind these changes. 

2. To analyze how AI technology is being used in 

making, sharing and listening to music. 

3. To study what AI can achieve in music, whether in 

making music, singing and playing, advertising or reaching 

fans. 

4. To understand what AI means for musicians, 

producers, record companies, music streaming platforms and 

listeners. 

5. To assess the problems and benefits that occur when 

music trends meet artificial intelligence, with regard to 

creation, copyright and cultural diversity. 

6. To suggest ways for stakeholders in music to fully 

use the benefits of AI. 

 

6. RESEARCH QUESTIONS 

Contemporary music has undergone big changes because 

of innovation in technology, changes in society and the 

adoption of AI. This research aims to study these shifting 

trends and find out how they change the creation, sharing and 

consumption of music. 

1. What effect has AI had on making music and writing 

songs in the modern era? 

2. How does AI and streaming result in new ways 

people listen to music? 

3. People working in the music industry tell us how 

they view the impact of AI on modern music trends. 

4. When AI is used in the music industry which ethical 

issues arise concerning copyright, originality and who has the 

right to the creations? 

5. In what ways does AI affect who can make and share 

music? 

6. How are trends in AI-based music shaped by culture, 

society and the economy and what will these patterns mean 

for the industry’s future? 

Research Design 

A mix of various qualitative techniques are used for 

exploring how music trends have been influenced by AI in 

the 21st century. Secondary data will be access for different 

methodologies from academic journals, reports and digital 

databases. To understand the patterns, trends and meaning, 

researchers will use thematic coding and content analysis 

during the analysis. With this method, we examine how music 

creation, distribution and consumption using AI are changing, 

reflecting on their effects on culture, finances and technology. 

Discussion 

Musicians, creators and experts discuss AI in music, 

mainly centered on its role in AI composition and using data 

to produce music. Musicians now have the opportunity to 

create entirely new music using AI tools that produce unusual 

melody, harmony and rhythm song patterns. Users with little 

experience can now easily create complex music using these 

tools. Nevertheless, there are doubts that AI music could truly 

express human emotions like traditional music does and this 

is a major concern. Besides, the use of AI in music makes 

people ask about who owns the songs, cultural identity and 

whether AI can compete with real musicians. Similarly, 

merging AI with a huge set of musical data makes it possible 

for analysis and recommendation tools to create personalized 

music listening for everyone. Even so, we should be aware of 

the challenges data privacy, bias in algorithms and the single-

minded sharing of musical tastes present. Because of this, for 

AI to have a positive and fair impact on music, it should be 

approached with care and be checked against ethical, 

technical and social concerns. 

1) AI Impact on Music Creation and Production: AI has 

made a big difference in music, transforming different 

stages of making and producing music. AI has offered 

musicians of any level convenient tools to experiment 

with creating music. According to Research and 

Markets, based on their study, the global market for AI 

in music is on track to reach $1.5 billion by 2027, due to 

the rise in using AI by musicians and producers. AI-

driven software, such as Amper Music and IBM's 

Watson Beat, enables users to generate original 

compositions, customize musical styles, and even 

collaborate with virtual musicians, reshaping traditional 

workflows and fostering innovative approaches to music 

creation (Moran, 2019). Additionally, AI is used to look 

through large musical databases, discover trends, foresee 

what consumers prefer and help companies in the music 

business reach their customers more efficiently and 

support artist success (Economist, 2020). However, 

debates surrounding AI's role in music raise questions 

about artistic authenticity, intellectual property rights, 

and the potential displacement of human creativity, 

highlighting the complex socio-cultural implications of 

technological innovation in the arts (Manovich, 2018). 

2) AI in Music Marketing and Distribution: Bringing AI 

to music marketing and distribution has drastically 

improved the industry by making it easier to reach the 

right people and manage content distribution. Midia 
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Research found that making better music 

recommendations due to AI algorithms has led to a 32% 

rise in user involvement on streaming services 

(Mulligan, 2020). Besides, thanks to predictive analytics 

driven by AI, labels now spot new trends and possible 

top songs faster which they use to guide marketing and 

raise their revenue (McIntyre, 2021). It is clear from this 

discussion that AI is strongly impacting how music 

marketing and distribution happen and can encourage 

greater growth and progress in the digital music world. 

3) Challenges and Ethical Considerations:  Many 

different issues and ethical matters emerge when trying 

to use AI for music trends research. An important 

problem is that AI algorithms may introduce prejudice 

into the recommendations generated and the experiences 

of songwriters. Lipton et al. (2018) conducted a study 

showing that biased data used for training can keep 

music representation from being fair. People are also 

concerned that AI compositions might result in copyright 

and intellectual property issues. Clear ethical rules 

should exist to handle these problems and ensure that art 

is treated fairly, openly and with respect (Lipworth et al., 

2020). Innovation must always be balanced with ethical 

ideas for the field to develop properly. 

4) Future of Music Industry in AI Era: Because of 

artificial intelligence, the music industry will be 

transformed in the coming years. AI is changing music 

creation, production, how music is distributed and how it 

is consumed. AI is being used to analyze much data to 

determine what people prefer, so they get personalized 

recommendations on new music (Montecchio et al., 

2020). AI is also helping by giving musicians and 

composers powerful tools for creating original art 

(Huang et al., 2019). AI is improving how music is 

produced by automating mixing and mastering which 

means artists and producers now spend less time and less 

money (Lidy & Schindler, 2016). However, concerns 

about AI's impact on employment in the industry and 

ethical considerations surrounding algorithmic decision-

making remain pertinent (Gratton et al., 2020). Even so, 

the new way of doing things is opening up new 

opportunities for artists and companies working in the 

music business. 

 

CONCLUSION 

All things considered, the music industry is now 

changing in major ways because of its integration with 

artificial intelligence (AI). Thanks to AI, personalized 

suggestions and changed experiences help users enjoy music 

more and stay more engaged. Moreover, AI's role in music 

creation is expanding, with virtual musicians and 

composition algorithms augmenting human creativity and 

offering new avenues for artistic expression. With new 

technology, music production tasks such as composition, 

mixing and mastering are simplified, helping everyone to 

work faster and cheaper. Artificial intelligence could greatly 

benefit the music industry, but the industry should be careful 

about job loses and ethical difficulties linked to its use. These 

difficulties do not stop the AI era from opening up many 

opportunities for music makers to join forces and come up 

with new ideas. Moving through these changes, it is crucial 

to always focus on what is right, make sure all are included 

and make sure new technology is used along with creative 

thinking. By leveraging AI's capabilities responsibly and 

collaboratively, the music industry can harness its 

transformative potential to drive sustainable growth, enhance 

artistic expression, and enrich the cultural fabric of society 

for generations to come. 
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